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Abstract: We propose a mapping model for describing customer experience transition processes in
business innovation cases: System-Experience Boundaries Map (SEBM). Different from the other
customer experience mapping methods, SEBM focuses on potential boundaries, which an innovated
system restricts customer experiences. SEBM represents a customer side process of business innovation
as a resolution of those restrictions. Using together with the managerial decision-making description
model we previously presented, SEBM describes value co-creation processes in actual business cases. We

also consider SEBM application to facilitation and log-analysis on business gaming.
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